DCSF COMMUNICATION CAMPAIGN UPDATE

The TV advert was live from 2 October to beginning of November along with cinema adverts. The adverts are still showing at cinemas before Twilight and Avator – great films for our target audience.  Bluepod downloads are also available in conjunction with these films allowing young people to access case study videos on their mobiles in the majority of these cinema foyers.  We are tracking the effectiveness of the TV and cinema with a research study, results of which will be available in the New Year.
 
The updated website which sits within Future Morph went live on 1 October and has some good results so far with over 79,000 visits since it has been live and people engaging with the site with good dwell times (over 3 minutes) and numbers of pages visited (on average 7 per visit).
 
Digital advertising has been live since October and will go live again in January along with radio ads which will include a new script about a water engineer. 
 
Young people’s digital partnerships have launched with a portal on Yahoo with 4 brand new case study videos and articles. We are also working with Swapitshop who are hosting some of our case study content and having a Science and Maths branded auction and developing a game using physics principles with Gamesquat specifically aimed at girls.
 
Parents’ hubs on the Mail, MSN, i-village and Good to know websites were live during October providing information to parents about the opportunities for their children if they study science and maths. The hubs will be live again in January.
 
Working with BIS to place our case studies in press as part of their Science So What, jobs series to avoid duplication.
